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PO Box 172, Cranleigh

Surrey, GU6 8WU
T: 01483 275411
E: secretariat@ukflavourassociation.org
www.ukflavourassociation.org
APPLICATION FOR MEMBERSHIP OF THE UK FLAVOUR ASSOCIATION
Company: 


Applicant’s name and email:


Company Activities: (brief explanation of your company’s activities)






The above-mentioned company wishes to join the UK Flavour Association as: (delete as necessary)
Full/Associate/Observer/Consultant Member

Please briefly tell us why you wish to join the UK Flavour Association:










Consultant membership applications only:

Please give the name of a current IFRA UK Member who is happy to sponsor your application:
Name:				Company: 			Email:

If you do not know a current member to sponsor your application, please give a brief description of your area of consultancy:












Number of Employees:

Turnover* – please quote on a separate document to ensure confidentiality.

Managing Director/Country Manager

Name: 				Email:

Technical Representatives (Please list all those that need to receive technical updates)

Name:				Email:				

Name:				Email:

Accounts contact		

Name:				Email:	

Company Address:

Telephone:

Website:

Would you like your company to be linked to the UK Flavour Association website? Yes ☐ No ☐
If yes, please send a logo and brief description of your business to the Secretary.























.




The above-mentioned company/individual agrees to the terms and conditions of membership, as described in the UK Flavour Association Constitution, including adherence to the EFFA and IOFI Codes of Practice.

All Members of the UK Flavour Association must also sign the Association’s Code of Ethics and Standards attached to this form and return it to the Secretary with their application.

Please note that the UK Flavour Association does not support the use of flavourings for the e-liquid industry. Please refer to the statement on our website regarding supply to this industry.
Signature of Representative
                                                                                                 Date				
Please return to:
UK Flavour Association Executive Secretary: secretariat@ukflavourassociation.org
Tel 01483 275411 

Please return to the Secretary at the email address above.
Full member applications should also include a relevant turnover declaration* covering the previous calendar year by separate cover to ensure confidentiality.

*Relevant turnover definition:
For the purpose of determining the relevant turnover of a Company, sales of flavourings, flavour substances, colours, preservatives and the miscellaneous products sold with food flavourings to the food, animal feeds, beverage, pharmaceutical, tobacco, flavouring essential oils and similar trades shall be included at their full value; sales of fruit juice compounds shall be included at 25% of their sales value.

The declaration should reflect UK market sales, i.e. sales to UK customers regardless of country of manufacture, or total sales minus exports.

Members are assured that individual turnover figures are kept confidential within the UK Flavour Association Secretariat and are not shared with other member companies or external parties.


From the UK Flavour Association Constitution:
4. MEMBERSHIP

a. Qualification of Full Membership
Any person, firm or body corporate established in the UK who sells and or manufactures flavourings, flavourings substances or essential oils either in the UK or overseas and who sells the said flavourings to another person, firm or body corporate may be eligible for full membership.

b. Qualification of Associate Members
Any person, firm or body corporate that are substantial manufacturers within the UK of flavourings for processing and use in their own products but not for re-sale may be admitted to associate membership.

c. Observer members
Companies providing supporting services to those fulfilling the criteria of 4 a) or b) and in clear need of regulatory information regarding flavourings may be admitted to observer membership

d. Consultant members
Persons who offers consulting services to companies fulfilling the criteria of 4 a), b) or c) may be admitted to consultant membership. Membership should not be seen as an endorsement of their services.

e. Admission of Members
Application for membership shall be made to the Secretary in writing and shall be proposed and seconded by members of the Association.  The Executive Committee shall, by a simple majority, with the Chairman having a casting vote, decide whether or not an applicant shall be admitted and decide the appropriate grade of membership. 

f. 	Condition of membership
All members must comply with the EFFA and IOFI constitution and statutes. Failure to do so will result in expulsion from the Association.


11. RESIGNATION 
Any member that wishes to resign from the Association must give at least three months’ notice before the end of the financial year (31st December). 
The UK Flavour Association
Code of Ethics and Standards


As the trade association for the UK Flavour industry, this Code serves as a guide for member companies and their employees with regard to best practice in their business dealings and when participating in Association Business.
In creating this code, we enable our members to understand what is expected from them as a member of the UK Flavour Association and in doing so, uphold and maintain the reputation of the industry.

Compliance with Competition Law

Members are required to comply with Competition laws during meetings.
	These rules prohibit actual or potential competitors from exchanging, or otherwise sharing, commercially sensitive information that could allow them to align their market behaviour, intentionally or unintentionally.

	Such information includes information on pricing, costs, suppliers or customers (e.g. conditions granted), production or import volumes, etc., even if this information is public.

	These rules also prohibit any other form of cooperation between actual or potential competitors with a view to either align their market behaviour or to place another entity at a competitive disadvantage

	It is the responsibility of each and every member of the association to ensure that these rules are respected at all times.

	The trade association context cannot legitimize anticompetitive conduct.



Conduct in Association Business

Members are required to comply with the Constitutions/Rules/Codes of Practice of the UK Flavour Association, the European Flavour Association (EFFA) and the International Organisation of Flavour Industries (IOFI).
Any member who intentionally places serious obstacles in the way of the Association's activities or refuses to abide by its rules may be expelled from the Association by a decision of the Annual General Meeting. 
Fair Business Dealings
	
Members should not make any claims regarding their products which suggest an enhanced level of safety compared to other products given that our industry is tightly controlled with clear and defined regulation.

Members should not make any claims for their products which are misleading.

Protection of Intellectual Property
Respecting the integrity and ownership of intellectual property, especially proprietary formulae, is a key commitment of the flavour industry and one which we expect members to uphold.
In line with the IOFI Code of Practice, Members should not gain a commercial advantage by offering to reveal formulation information. This is without prejudice to the use of confidentiality clauses between companies and which is at corporate discretion.
 

It is our expectation that all members will already be compliant with this code, and many have their own internal policies in place which will complement this.
Should any member be found non-compliant with this Code, their membership will be terminated in accordance with Article 12 of the UK Flavour Association Constitution and Rules.



Company


Signed:



(Signatory should have the authority to sign on behalf of their company)

Position:


Date:
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